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The Marketing Master
MARK VEEDER

Eventluest

WHY HE'S HERE: Veeder creates looks
that are stark, chic, minimalist, and
modern—he's not your usual flowers-
on-the-table guy. He also incorporates
a lot of technology in his events, from
customized video installations to LED
[ighting schemes.

WHAT HE DOES: Veeder's inventive
design and subtle approach to brand-
ing has nelped rnarketlng events for clients like Mercedes
(1), Departures magazine (2), Cosmo&IRL (4), Liz
Claiborne, and various Fortune 500 companies.
BACKGROUND: Veeder got a taste for events duning two
years at PR firm Burston-Marsteller, and later did freelance
event design for clients like Bloomingdale’s and carpet
company Karastan (3) until he met his business partner,
John Schwartz, The duo founded EventQuest in 1994,

ABE: 4]

TRADEMARKS: A trademark Yeeder look starts with a blank
slate: white on white on white, which is then splashed with
vivid lighting and projections—and there’s always a
theatrical element.

HIS STYLE, HIS WORDS: “It's definitely immersive environ-
ments, really dramatic design elements. We design for
reaction as well. If we make some metal fumiture with
cushions, the cushions might be made out of pony skin or
something unusual. Our strong paint is in the detail.”

HIS STYLE, OUR WORDS: Veeder's work is soothing, clean,
and chic, but always with a dramatic flair. The look is
always quintessentially EventQuest, but with twists for
every event that make it unique. —Suzanne fo -






