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For Event Planners,
The Hottest Invite
Is Made of Leather

Corporate Parly Throwers Win

Hesnors for Lavish Aftairs:

&  Dink Eraser Cenlerpiece

2

By Broows Banes

NEW YOHRK-The suspense, in cer
tin circles, was unbearable: Would (he
award for Best Use of a Tent go o
EvenlQuest Inc. for o Mercedes promo-
tian—or Matthew David Events [or Uw
Central Park Conservaney’s Hullowee
Py

With some audience members liter-
ity biling (hedr nalls, Richard Asdron,
prestdent of Lhe company bestowing {he
awird, stood center stage and pulled his
Toger across the W of an oversized enve
feaphe. “And  the awiard  goes
. Evenliues)”

The firm's co-founder, John Schwarte,
clismbered onto the stage W eollect The
iward, a Lucite 17 aboul the seze ol 4
gitlon of milk. Like olher winners. he
peased for o phole with the misiress of
COrenies. who wore o red-sequined
atthing suit and a5 lom-Lul feather head-
dress. “To be recogmized is just a hoge
el for wes, ™ he said afterward.

i

Corporate  partics and  produc
[uunches have grown so lavish that event
planners now have their own Oscars. The
best-tent affair was anoinied Tuesday
night in Manhattan af BizBash Media's
(tord annual Event Style Awnrds, along
with 15 other categories, such as Best
Food Presondalion and Best Gill Bag.
[The winner: & Wack leather picnic bas-
kel filled wih Lwg S100 boltles of wine,

A cakoe yeale fo Teok Wi o sishi plaiter,
desigimd by Confetti Cukes for Newr York
sestaernt Nobw's (00 ennirersary, oo
heimrrenl e Rast Feoed Freseafafon,

golf balls and wesd-grilled erions. Tor
prospeciive members of the Liberly Na-
tiapal Goll Club, under construction in
Mew Jersey b In a closely contested cale-
gory, AOL Media Nelworks ook home
Hest lnvitalion Tesign for a plostic,
Jeaber wnd foam entrey about the sie of
A small suitease.

Fifteen years ago, 4 company’s event
planner was most likely dn assistant w
the CECY Hat as patherings kave grown
inbo more expensive and complex market-
ing tools, an industry has sprung up.
Meeling Professionals International, a
Texas-based trade association, siys irs
membership has grown to 19,000 [rom

o busl 159 i BT

The inoney thal companies are spend-
ing an rvents now sometimes rivals their
traditional advertising hidgets. BizBash.
which runs a Weh site and an indusiry
Irade show, eslimales companies spent
%1 hillion on parties and meetings kst
year in New York City alone. Tavitations
W corporile events can cost anywhere
from 515 to 51000 each, says Mare Fried-
fand, the owner of Los Angeles-based Cre-
ative Intelligence and a past Evenl Style
winper

Mr. Friedland just seni out 3,000 invi-
Lations 10 this moath’s bash for e open-
10 of casing magnate Steve Wynn's niw
Las Wegas hotel. Aller touring the placy
o drink in s “ambence and architec-
ture,” Mr. Friedland says he spent
months devising the invile, which comes

i o large, Mt box, covered in iridescent |

brown taffels oulside and wallpaper
from the hotel on the inside.

Fvenis can pel expensive us orginiz-
ers see¥ 1o break through the clutter with
over-the-lop touches, Among the oo
ners for Best Event Copcepl this year
was 4 Dom Perignon party orchestrited
by public-relations maven  Susan Ma-
grinn. Held on the 70th (loor of Manhal:
1an‘s Time Warner Center, guests swilled
170 botties of Dom Perignon Vintage 1996
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